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The question is if and how we like to be
appreciated. Perhaps we should go back in
time even further… Do you keep diplomas
commemorating your first pre-school
competition? Do you collect awards, books
and gifts dating back to your early school
years?Howdoyou feel about gifts fromyour
relatives? Or, finally, have you ever received
a simple stone that means a lot to you…? If
you gave a positive answer to the last
question, then stones are just as valuable and
worthy of your efforts. Taking one step
further…Have you ever asked yourself who
presents the most important “stones” in the
meetings industry? Each year more than 50
key industry associationshandout statuettes
and recognise top or most hard-working
members that not only pay attention to the
future, but also remember about the past.
The discussed awards relate to engagement,
conductedprojects, growthor simply sharing
one’s knowledge. Boards of associations, a
specially appointed jury or international
groups composed of former winners oversee
their granting. However, what is the most
important thing for us, people involved in
themeetings sector?

STONES ALONG THE PATH
According to the Chinese Zodiac, 2019 is
the Year of the Pig (Boar) and the element of
Earth, while brown is said to be its lucky

colour.As this is a timeof friendlyvibrations,
it is recommended to smile, cooperate and,
predominantly, createnewprojects.Butwhat
all of thishas in commonwithwinning?The
right approach is key. First, youmust play to
win.Second, it is important to takepart in the
right competitions,whichmake it possible to
position yourself and demonstrate your role
in the industry. Another highly significant
component involves reading the terms and
conditions, which allow you to understand
what agivencompetition is about, if youhave
a chance of qualifying and if this particular
competition is crucial from the viewpoint of

your personal and career growth. One of the
final ingredients involvesmaking sure that a
submission, a procedure or a material that
needs to be prepared contains all the
ingredients expected by jury members. By
this I do not only mean the emotional
dimension of your submission, but also a
highly thorough answer to all the points and
questions. The proverbial “I did everything
possible”will not suffice.Therefore, it is best
to strategically plan your participation - how
you intend toprepare for a givencompetition
and how you want to showcase your best
features in it - throughaproject, a submission,

INSPIRATIONS

Stones can also be valuable,
or why competing for awards
is worth the effort
Every day we work hard in pursuit of success. We wish to have a diligent work ethic and, most importantly,
strive towards growth. At least these are the basic principles that managers in the twenty-first century
should pursue. But let us ask ourselves a more complicated question: do we actually like actions that lead
to victory, awards, distinctions, statuettes or precious stones…?
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the right approach. Finally, you need to keep
inmind that gatheringexperience is themost
helpful thingyoucando.Preparinga submis-
sion, working on materials or summing up
your heretofore achievements and accompli-
shmentswill helpyou in successive activities,
promotions or other projects.The time spent
in this way always pays off.

SELECT STONES
Reverting to the motif of stones or medals
and diplomas… We need to ask ourselves
which of them we hold most valuable and
important.At this point Iwould like to share
reflections on several select options that I
believe are essential. Let us start with the
“wow”effect, something that incentive travel
organisers are usually looking for. Operating
in the incentivefield, youusuallydonothave
be concernedwith and think about yourmo-
tivation, but still the Crystal Award presen-
ted by the Society for Incentive Travel
Excellence (SITE) is key for everyone excel-
ling at creativity connectedwith thedevelop-
ment and implementation of incentive
programmes. Speaking of motivation, while
organisers are often brought up, we need to
remember that destinations play one of the
most important roles in the sector in qu-
estion. Ihave inmind their availability, readi-
ness, infrastructure and the essential factor
– people that create the ambience of a given
place.All thesequalities together are thebasis
of undertaken marketing operations. The
latter, in turn, with particular emphasis on
campaigns and cutting-edge concepts, are
recognisedby the InternationalCongress and
Convention Association (ICCA) and its
trademark Best Marketing Award. Two
different associations, two different awards,
but the same “stone”, press information and
splendour. Both organisers of incentive
programmes and destinations want to and
can be recognised in this manner. The same
holds true for involved staff members who
wish their daily work to be acknowledged.
Speaking of individual awards, mention is
due to at least three organisations. Meeting

Professionals International (MPI),Professio-
nal Convention Management Association
(PCMA) and International Association of
Exhibitions and Events (IAEE) associate in-
dividual members and pay special attention
to their growth, educationand long-termwel-
lbeing. “Member of the Year”, “Initiative of
the Year” or “Activity of the Year” are exam-
ples of categories, in which it is not only re-
commended to make your presence known,
butwhichare alsodistinguishedby increased
competition. Themeetings industry is a sec-
tor of awards andpeopleworking in it arenot
afraid to showcase their initiatives.

TOP STONES
Finally, it is worth drawing attention to
whatwe care aboutmost of all. A distinction
that not only appreciates our business savvy
but also us as an individual. A good example
is providedby the annual IMEXtrade fair in
Frankfurt. I am not the only one to believe
that it is among the industry’s top meetings
and also a time when most prestigious
awards are presented. Several categories, geo-
graphic areas and moments when the best
competitors are elevated to a “celebrity” sta-
tus. Awards handed out in the course of the
IMEX gala are not only an important mo-
ment in the life of all of us. They mostly re-
present a sincere appreciation of our
colleagueswithin the industry.After all, this

is themost important thing of all. In conclu-
sion, I would like to mention a distinction
that inmy opinion deserves a top spot in the
meetings sector. I am talking about the
Events Industry Council (EIC) gala and an
award connected with being inducted into
theHall ofLeaders.TheAcademyAwardsof
themeetings industry is how Iwould descri-
be these special “stones”. They undoubtedly
occupy a unique place on the map of global
awards. They are presented by former laure-
ates and particular candidates are nominated
by industry organisations. Regardless of age
orgeographical setting,EICdistinguishes in-
dividualswho truly changed the courseof the
meetings sector in a given region or field.

LIKE A STONE THROWN
INTO A POND…
Awards and distinctions, statuettes and
diplomas are all merely things. It is the
actions that count. Such reflections are
inspired by theHeroes gala staged by CNN.
Global “miracle makers” recognised by the
discussed competition earnedhighest praise.
What Iwish formyself and all readers is that
in 2019 the meetings industry also has its
heroes. Let everyone accomplishwhat he or
she was looking for. Your efforts will then
create ripples like the proverbial stone
thrown into a pond.
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